


Chapter 3 Outline
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Competencies

1. Distinguish end users from
intermediaries in the travel and
hospitality market. (p. 23)

2. Describe characteristics of business
travel market segments. (pp. 23–25)

3. Describe characteristics of pleasure
travel market segments. (p. 25)

4. Identify travel intermediaries for
business and pleasure travel market
segments.(pp. 25–27)

5. Describe user characteristics of
consumer segments in the food service
market. (pp. 27–29)


